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Media profile: Nina Barough CBE, Founder, Walk the Walk 
It started with a dream….

In 1996, Nina Barough CBE, Founder and Chief Executive of cancer charity Walk the Walk, woke up from a dream one morning with the idea of power walking a marathon in a bra to raise money for breast cancer.  
At the time, Nina ran her own styling and production company. She had never been involved in charity fundraising and had no connection to breast cancer. Although she enjoyed walking, she had never power walked before and certainly not a marathon! 

Nina held onto the dream, and just a few months later bought it to life by leading a group of 13 women, as they power walked the New York City Marathon wearing decorated bras, raising £25,000 for the charity Breakthrough Breast Cancer.  
Nina’s breast cancer diagnosis
In a twist of fate, just weeks after crossing the Finish Line in New York, Nina found a lump in her own breast while on a work trip and was diagnosed with breast cancer. She was forced to close her business to focus on her treatment, undergoing a mastectomy, breast reconstruction, radiotherapy, and being an oestrogen led cancer, Zoladex injections.  
With the blessing of her surgeon, Nina delayed surgery to take part in the London Marathon in April 1997. Once again, she took on the challenge and with her ever growing Walking Team raised a further £25,000. When Walk the Walk took its first steps, those taking part in Nina’s walking events were her friends and colleagues from within the media industry – their entry ticket was to get a bra signed and designed by a famous celebrity or personality

The combination of Nina’s diagnosis and following New York, created an appetite to do more. Following the 1997 London Marathon, Pentagram, a creative agency in London, held a week-long exhibition of over 30 exquisite and unique bras, including creations from Mary Quant, Paul Smith and Richard Branson, all of which were later auctioned to raise money for Walk the Walk.
The first MoonWalk London
Following her treatment, Nina kept power walking as a way of staying positive and keeping fit and healthy through her own personal challenges. In 1998, when a larger group once again wanted to join her at the London Marathon, there were not enough places available. 
Nina decided to organise her own walk the night before the official London Marathon, finishing in the early hours of the morning just before the official marathon started. This was to be the birth of the charity’s now iconic overnight MoonWalk fundraising events, which would be held in London, Scotland, Iceland and New York. The flagship event, The MoonWalk London continues to this day and has become a much-loved experience in the nation’s capital. 
Walkers taking part in MoonWalks still wear the charity’s signature decorated bras or brightly coloured bra t-shirts, as they raise awareness, as well as funds for the emotional and physical care of those living with cancer, for research and for prevention.  Walk the Walk is also known for creating events and challenges for every ability, with walking challenges and treks in the UK and other countries, ranging from 5km to 100 miles and more. The charity has raised almost £150 million to date.

Leading walking expert
Nina is passionate about the impact that lifestyle and being active can have on our own potential for good health and prevention, not just against breast cancer but other cancers and diseases. She has always been committed to encouraging everyone, regardless of age or ability, to start walking, and to realise they can have more control of their health and well-being. 
After 30 years, Nina has recently stepped down as the CEO of Walk the Walk, but remains a Trustee. As one of the UK’s leading experts on walking for health and the author of two books – Walking for Fitness (2011) and Walk Yourself Well (2025), both published by Dorling Kindersley, it is her intention to continue pursuing her passion for good health and all the benefits that can be gained by walking.
Walk the Walk’s health legacy

Nina has power walked many marathons herself, as well as taking on numerous walking challenges across the world. More than half a million people have now completed a Walk the Walk challenge, with many taking the first steps to becoming more active.





















Walk the Walk Timeline
1996 – Nina completes the New York City Marathon, raising £25,000 for breast cancer

1998 – The first MoonWalk London, with just 60 people 

2000 – Walk the Walk recognises how important integrated care can be and begins a campaign supporting Penny Brohn Cancer Care (previously The Bristol Cancer Help Centre)  to promote and fund the emotional and physical support for cancer patients, whilst undergoing their cancer treatment, which at this time was really non-existent

2004 – The Royal Marsden Hospital opened the Nina Barough Pathology Laboratory

2004 – His Majesty King Charles III (then His Royal Highness, The Prince of Wales) appointed as the patron of Walk the Walk. His Majesty is still Walk the Walk’s patron to this day.
2004 – Walk the Walk was a founding funder of the Generations Study, a 40-year study into the cause of breast cancer, involving over 100,000 women 
2005 – Thanks to Walk the Walk, the Gene Function Team at Breakthrough Breast Cancer helped scientists develop a new class of drugs, PARP Inhibitors, heralding a new era in targeted cancer treatments
2005 – Walk the Walk funds a study into the management of pain by acupuncture
2006 – The first MoonWalk Scotland 
2006 – Cancer charity Penny Brohn UK named new residential centre in Bristol after Nina
2006 – Walk the Walk began a campaign to remove the post code lottery of Scalp Cooling, a treatment which helped those undergoing chemotherapy to keep their hair. It was originally planned to fund equipment for the NHS, which included training and maintenance for four years, but the campaign actually ran for 14 years. The campaign was a huge success and now NHS hospitals buy their own equipment. 
2007 – Nina was awarded a CBE for Services to Healthcare
2008 – Nina received a Pride of Britain award for Fundraiser of the Year, and a Good Housekeeping Woman of the Year Outstanding Achievement Award
2009 - Celebrity Cruises named Nina godmother of its cruise ship Equinox
2011 - Walk the Walk was a founding partner of the Breast Cancer Campaign Tissue Bank, the UK’s first ever national breast cancer tissue bank
2011 – Maggie’s Glasgow - of which Walk the Walk the Principal Funder opened at Gartnavel General Hospital
2012 – The first MoonWalk Iceland 
2013 – The new breast facility at the Western General Hospital in Edinburgh opened, including a renovated breast care ward and adjoining operating theatre, followed in succession, by the renovation of the mammography unit

Walk the Walk Timeline, continued
2016 – Nina received an honorary doctorate from Edinburgh Napier University
2017 - The new Maggie’s Cancer Centre in Forth Valley, for which Walk the Walk is the Principal Funder, was named the Nina Barough Building
2017 – Walk the Walk launches its “Men Get Breast Cancer Too” awareness campaign, having recognised that there was very little awareness of the issue. Charities across the UK are now regularly featuring men in their awareness campaigns.  
2020 – Breast Cancer Now scientist, Dr Damir Varešlija, a scientist at the Royal College of Surgeons in Ireland, starts his five-year Walk the Walk Fellowship looking into secondary breast cancer and specifically how breast cancer cells spread to the brain  
2020 – 2022 During Covid, no live events could be held, but Walk the Walk still supported a number of charities across the UK with Emergency Grants.

2026 – 30 year celebration of Walk the Walk 


For media interviews and editorial enquiries contact: 
jennifer@walkthewalk.org / 01483 741430 / www.walkthewalk.org
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